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Screenings of Filmbankmedia’s films for an entertainment or  
extra-curricular purpose require a Public Video Screening Licence 
(PVSL) from Filmbankmedia. State-funded schools in England have 
their PSVL fees covered. Extended schools in Northern Ireland can 
claim one of a limited number of PSVLs, paid for by NI Screen. 

For more details, contact intofilmni@intofilm.org

*

Throughout this pack, you will find a 
collection of QR codes that link to short 
videos from professionals working in the 
Screen industry. each Code will give you 
additional information and tips.

Everyone has great ideas for a film and you 
look like someone with loads of them.

Let’s take just one of your ideas, add the magic 
of film and transform it into a completely 
unique story.

Everyone knows the hardest part is getting 
started, so let’s take it step-by-step and have 
fun with film while we build your story.

Remember, every great film began as one 
idea in someone’s head. You’re someone. You 
have ideas. 

What are you waiting for?!

The moving image captures the 
imaginations of young people, 
regardless of their backgrounds, and 
brings them together on a journey to 
far-off places. Sometimes they visit 
other worlds, engage with stories 
they can identify with, or experience 
lives unlike their own.

Whichever it is, they have an innate 
understanding of the visual language 
of film. They can engage with its core 
elements, easily distinguishing horror 
from comedy, heroes from villains, and 
everything in between. Let’s harness 
this understanding and engagement 
and give it educational purpose with 
our Story Builder resource.

Teachers’ bit 

Hey, You! Yes, You!

Story Builder guides learners through 
the process of creating a narrative 
using their understanding of the 
basic building blocks of film (story, 
character, setting etc), applying it to 
create the foundations for creative 
and well-structured stories.

Each fun and accessible element of the 
resource can be used as stand-alone 
learning activities or combined for 
learners to plan for and create a final 
piece. Whether it is a written story 
or a film, it will be composed of their 
own ideas and created with confidence 
using their film literacy understanding.

Introduction video 

check out the full range  
of Films, educational 
resources and training we 
have available online.

www.intofilm.org

The UK’s first free* streaming 
platform dedicated to film and 
designed for all school settings
intofilm.org/plus

The UK’s first free* streaming 
platform dedicated to film and 
designed for all school settings
intofilm.org/plus

If you have any questions about 
Into Film+ you can email the Into 
Film Team or call on 0330 313 7600, 
where a member of the team will be 
happy to help.

From literacy to languages, music 
to maths, every film is paired with a 
curriculum-linked teaching resource 
to help pupils of all ages get the most 
out of every viewing experience.

Many titles feature unique content, 
exclusive to Into Film plus, designed 
to stimulate discussion and further 
explore the key themes of each film.
 
With over two hundred titles available 
to stream instantly, it’s never been 
easier to use the power of film to 
transform your teaching.

If you have any questions about 
Into Film+ you can email the Into 
Film Team or call on 0330 313 7600, 
where a member of the team will be 
happy to help.

*Screenings of Filmbankmedia’s films for an 
entertainment or extra-curricular purpose 
require a Public Video Screening Licence 
(PVSL) from Filmbankmedia. State-funded 
schools in England are covered by the PVSL. 
Extended schools in Northern Ireland can claim 
one of a limited number of PVS licences paid 
for by NI Screen. For more details, contact 
intofilmni@intofilm.org

*Screenings of Filmbankmedia’s films for an 
entertainment or extra-curricular purpose 
require a Public Video Screening Licence 
(PVSL) from Filmbankmedia. State-funded 
schools in England are covered by the PVSL. 
Extended schools in Northern Ireland can claim 
one of a limited number of PVS licences paid 
for by NI Screen. For more details, contact 
intofilmni@intofilm.org

Curriculum-
linked  

resources

Bonus 
educational 

content

200+ films 
for pupils of 

all ages

PDF

PPT

The UK’s first free* streaming 
platform dedicated to film and 
designed for all school settings

Curriculum-linked  
resources

Bonus educational 
content

200+ films for 
pupils of all ages

PDF

PPT

INTOFILM.ORG/PLUS

Matthew Sharpe

Chloe Dalzell

Stewart Murdock
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Genres have visual and audio clues that help you to 
recognise the type of film they are.

For example, westerns often take place in small dusty 
towns with a saloon. Many have a harmonica or guitar 
soundtrack

Think of a children’s fairy tale film. List three visual 
characteristics you would expect to see in a scene from it.

1...........................................................................................

2..........................................................................................

3.........................................................................................

Now draw that scene in the box below.

Examine the five examples  
of story genre below to  
see the sort of things that  
would exist in that type of  
film. Look even closer to  
spot the one out of place  
object in each image. 

We’ve completed the first  
one to get you started.

Genre characteristics

Odd one out 

Now that you’ve pictured it, List two things you might  
hear in a scene like this, using a descriptive word for each.  

Eg A babbling brook  

1...........................................................................................

2..........................................................................................

Genre Genre is the type of story being told, whether it’s a horror, a musical, a comedy or any other of the many 
story types. The genre is usually decided by the film’s producer and director. We can identify a film’s genre 
from its music and sounds, its characters and their costumes, the settings and props, and much more. 

Genre: Comedy (Slapstick)

The Dinosaur is in the wrong film.

Genre: Horror

........................................is in the wrong film.

Genre: Romance

........................................is in the wrong film.

Genre: Fantasy 

........................................is in the wrong film.

 Genre: Science fiction

 ........................................is in the wrong film.

2



x
Genre 

My Story’s Genre

Now that you know what genres you like, use this information 
to help you decide what kind of story you want to create.

Did you know that films can be more than one genre? Star Wars: 
A New Hope is both an action and a Science fiction film. Jumanji: 
Welcome to the Jungle is an action/comedy/science fiction film.

Take the five films below and place them where you think they 
belong in the venn diagram. 

I am going to create a ................................................story.  
I want it to have these genre characteristics
.........................................................................................................................................
.........................................................................................................................................

Home Alone Captain Marvel Jurassic World:  
Dominion

The Mitchells 
vs. the  

Machines

Attack the 
Block 

Star Wars:  
A New Hope 

Jumanji: 
Welcome to 
the Jungle

Thriller
Film Noir
Drama
Romance 
Crime
War 
Disaster
Mystery 
Western
Musical 
Fantasy 

Here are some other 
genres to help you 
get started.

Action Comedy

Science FICTION

Ask your teacher 
to Check out the 

100s of other 
films on into Film+  

MY Favourite 
films

Things I like ABOUT THE FILM
 

What genre 
is the film?

1

2

3

Ju
m

an
ji:

 W
e

lc
o

m
e

 t
o

 t
h

e
 J

u
n

g
le

 ©
 S

O
N

Y

A
tt

ac
k 

th
e

 B
lo

c
k 

©
 O

P
T

IM
U

M
 R

E
LE

A
SI

N
G

 

T
h

e
 M

it
c

h
e

lls
 v

s.
 t

h
e

 M
ac

h
in

e
s 

©
 S

O
N

Y

Ju
ra

ss
ic

 W
o

rl
d

: 
D

o
m

in
io

n
 ©

 U
N

IV
E

R
SA

L

C
ap

ta
in

 M
ar

ve
l ©

 M
A

R
V

E
L 

ST
U

D
IO

S

H
o

m
e

 A
lo

n
e

 ©
 2

0
T

H
 C

E
N

T
U

R
Y

 F
O

X

G
h

o
st

b
u

st
e

rs
 ©

 S
O

N
Y

 

3



character video 

Think about your favourite characters from 
stories, films OR GAMES and list two below.

Choose one of the characters above 
and identify at least two things you like 
about them. (Perhaps it’s their personality, 
costume, voice, actions or something else.)
Give a short description about why you 
like these aspects of their character.
 
EG. I admire Hermione Granger. She uses 
her knowledge to save the day throughout 
the Harry Potter films and stands up for 
others who can’t stand up for themselves. 

Design your main character here

What physical or 

emotional Challenges 

will your character  

face on their journey  

to get what they want?

Will your hero have 

gadgets, super powers, 

extra abilities or skills?

What does your character 
want? To save the world? 
Maybe win the heart of a 
special someone? Perhaps 
to defeat their enemy?

Thinking about a 

character’s history will 

help you to build who 

they are today. Create  

a brief backstory for 

your hero character. 

My Hero 

BACKSTORY

Challenges

Extras

MOTIVATION

Characters are important in storytelling. They give the audience people to love or hate, as well as 
to identify with and invest in. A good character keeps your audience hooked until the end. They are 
created by writers and brought to life by actors. Let’s see what makes a great character.

1 .................................................................................

...................................................................................

...................................................................................

...................................................................................

2 ...............................................................................

...................................................................................

...................................................................................

...................................................................................

1: Character: ..........................................................  

Film/Story: ..............................................................

......................................................................................

2: Character: .........................................................  

Film/Story: ..............................................................

......................................................................................

Characters

Hero’s name: 
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Roald Dahl’s Matilda the Musical © SONY

In the most interesting stories, characters face 
problems they have to overcome. These often come 
from conflict with other characters. Think of 
Matilda Wormwood and Miss Trunchbull or King 
T’Challa and Killmonger!

What is the source of the conflict between your 
hero and your villain? 
 

Here are a few possible 
reasons for conflict  
 

Politics or World control
Family dynamics 

Jealousy or Revenge
Technology Vs Environment   

Crime VS Justice

................................................................................................

................................................................................................

................................................................................................

................................................................................................

relationships

It’s time to consider your villain (Baddie) and populate your story 
with some more characters.

There are many different types 
of relationships - like hero and 
villain etc.

Create a third character for 
your story. Perhaps they have 
an interesting relationship with 
your hero or villain. Here are 
just some ideas below.

love interest    side kick 
nemesis    family member 

unlikely pairing    Pet 

My Villain

What’s the conflict?

you can always use 
extra paper to create 
more characters for 

your story 

THANOS WAS RIGHT!  
THE villain IS THE HERO OF 

their OWN STORY. What do you 
think he meant by this?

NAME:

NAME:

relationship TO HERO:

relationship  
TO HERO:

MOTIVATION:

MOTIVATION:

BACKSTORY:

BACKSTORY:

Character relationships 

Design your main baddie character here Fun Fact! 
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All stories need to take place somewhere. Perhaps it’s on earth, in space, a fantasy realm or inside  
a school bag. Settings are decided or created for the story by the writer. When it comes to filming,  
they are sourced by a locations manager or created from scratch by an art director. 

Look at the map to see where some of our favourite films 
were set. Add three of your favourite films to the map, 
linking them to their settings.

Setting

Think about how the time period of your story will affect your 
setting’s props, vehicles, technology etc. When will your story be set?

Pick one of your favourite 
films from the map. Within the 
geographical location that it was 
set in, there will have been more 
specific settings. Perhaps a school, 
a space station or a haunted house. 
List two below

Film:...................................................................  

setting: ......................................................

Film:...................................................................  

setting: ......................................................

  

Where will your story take place? This 
world or another world?

..........................................................................................

...........................................................................................

Does the setting change? 

List your story settings here ............................

..............................................................................................

............................................................................................

20,000 BC

1917

1849 1969 2805

2020

Perhaps your story 
doesn’t take place on 
earth. You can create 
any worlds you like. 

Wonder Woman

Location: Belgium

COCO
Location: Mexico

Persepolis 

Location: Iran

Mulan 
Location: China

Supa Modo

Location: kenya

Hunt for the Wilderpeople

Location: New Zealand

Choose some films you like and add them  
to their correct place on the timeline.Timeline

Setting video
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Feeling OK 

Feeling OK 

Story 

The Axis Of Emotion
Think of the plot of your story as an emotional rollercoaster. Look at the Lion King example below. 
The film starts and ends on happy notes but there are some dramatic ups and downs in between. 

1 Story begins with a happy 
young simba with his family.

1 ......................... 2 ......................... 3 ........................ 4 ......................... 5 .........................

2 Mufasa Dies. 3 Simba makes friends  
in the jungle.

4 Simba returns  
to Pride Rock.

5 Scar is defeated AND 
Peace is restored!

Here’s an example 
using the Lion King…

Summarise your story’s five key plot points along the bottom of the graph. Above each one, plot where it  
registers on the emotion axis. Once you are done, connect the dots to see your story’s emotional rollercoaster. 

 Five Key Plot Points

What will be the first thing 
that happens in your story?

Plan three major events to happen in your story, including a problem 
that the character faces and how it is resolved. 

are you setting your FILM  
up for a sequel?

How will your story end?

321 4 5

the  
resolution 

the  
problem 

the plot
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Your story needs to have exciting highs and lows to keep your audience’s attention. This is called the story’s plot and it goes from 
the beginning to the end. A writer creates a whole story but a director can pick out the most exciting parts of it to be in the film
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Script video

Script 
Focus on one scene from your story and write it  
in the script format below.

Look at this sample script. There are multiple sections providing 
different types of information but it still reads like a story. 

A script is more than just the dialogue between the actors. It also provides the cast and crew with 
information on the setting, the time of day, and details of the action. It helps them create the scene on set.   
It is the job of a screenwriter to take a writer’s story and adapt it into a script for a film. 

Scene Heading: Setting information - INT. (for interior scenes) or EXT. (for exterior scenes), 
and Day or Night. 

Scene Heading: 

 : 

Action: 

Action: 

Action: 

Music Cue: 

Dialogue: 

Dialogue: 

Dialogue: 

Action: Description of what can be seen and heard in the scene.

Action: 

Action: 

Music Cue: The name and artist of your chosen song for the scene.

Dialogue: What the characters and narrators say on screen. The character’s name should 
appear beside their lines each time they speak.

Dialogue: 

Music Cue: ‘Fire’ By Beth Ditto (0:59)

EXT. CITY ROOFTOP - NIGHT

A rain-soaked city rooftop lit with neon blue/pink street signs. In 

the background, we see various city buildings on fire. Wet pipes and 

air ducts glow brightly from the reflected street signs. The logo of 

MacGuffin Enterprises is the biggest of all.

The green grid Laser of TD9 fixes on a futuristic metal case. A 

handwritten note is lifted by a hand.  “Perhaps this is more your 

style. Regards, G.” TD9 hovers just over our hero’s right shoulder, 

the drone’s familiar green eye scans the case. As the case is opened 

Unnamed Hero is illuminated by a bright orange glow, she smiles 

broadly.

Cuts to: 
Emerging from the shadows, the hero, wearing her new black/purple 

suit is briefly illuminated by a searchlight from the street below. She 

adjusts her armoured gloves.

TD9 “Almost there Boss, the beacon should be straight ahead.”

UNNAMED HERO: “Well, it’s about time.”

UNNAMED HERO: “So’ TD are you ready for a night on the town?”

UNNAMED HERO: “Time to go to work.”
TD9: “Affirmative Boss.”

The hero steps backwards from the roof ledge, she falls out of shot 

before expanding her suit wings and reappearing. The pair fly across 

the burning city skyline.
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1  Cute

2 Bright

3 Playful

1  ...................................

2 ...................................

3 ...................................

Colour filters 

emotion

Happy 

Excited Angry

Sad Hopeful 

Jealous 

Examine the colours in these posters. What do they tell us about the 
films? Write three adjectives to describe each film based on the colours. 
(It doesn’t matter if you haven’t seen the films.)

Happiness
Calmness
Excitement
Loneliness
Sadness
Jealousy

Anger
romance

Take a photo of yourself or a 
possible setting for your story. 

Use different expressions and 
Apply some filters in the camera 
app to see how colour changes 
the mood of the image.
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Think of the mood  
of your story. 

What colours could 
you use in your film 

to express it?

...............................................

...............................................

.....................................

Colour is a powerful tool used by storytellers and filmmakers to express mood and emotion.  
It can have a dramatic impact on your story, film or game and impact how your audience feels. 
Colour is planned by an art director and enhanced in post-production by a colour grader.

Connect each mood to an 
appropriate colour on the 
wheel. We’ve done one to get 
you started. 

Colour is used by filmmakers and storytellers to express 
characters’ emotions. 

Add expressions and colours to the faces for each emotion.

1  ...................................

2 ...................................

3 ...................................

1  ...................................

2 ...................................

3 ...................................

1  ...................................

2 ...................................

3 ...................................

1  ...................................

2 ...................................

3 ...................................

Colour 

10



The images in the first row have been coloured with contrasting neons and dark 

colours to look like a futuristic science fiction film. Colour the identical illustrations 

in row two to look like a horror film, and row three to look like a kid’s film.

Think of a scene from your film. 
Close your eyes and picture it. 

When you open your eyes,  
describe what you saw. 

...............................................................................................................................................................

...............................................................................................................................................................

...............................................................................................................................................................

...............................................................................................................................................................

When you closed your eyes, what colours 
did you see? Add the colours to these boxes. 

This is called your colour palette. 

Kid’s Film 

Horror film

Science Fiction Film

Colour Palette

Colour Colour video
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1........................................

2........................................

3........................................

4........................................

5........................................

Write a short paragraph describing this scene with some marvel-lous 
adjectives for the sounds.
.........................................................................................................................................................
.........................................................................................................................................................
.........................................................................................................................................................

Spider-Man: Into the Spider-Verse © SONY

Sound

What sounds would be heard in an action sequence like this one from Spider-
man: Into the Spider-verse? You don’t have to have seen this film. Use the image 
and your knowledge of other action films to make a reasonable assumption.
 
On the left, list the sounds the character would hear (diegetic).
On the right, list the sounds only the audience can hear (non-diegetic). 

Sound is a vital element of every story and film. It helps to establish the world it is set in, create a mood and evoke emotion from the audience. Sound in film can be 
dialogue, music, effects or even silence. A sound operator records the sounds during filming and later, Foley artists can create the sounds that weren’t captured.

Draw a scene from your story and circle 
everything that contributes to your ambient 

(atmospheric) sounds.

Just for fun, 
choose two 
songs that 

would be perfect 
for your film. 

to use an existing 
song in your 
film, you need 
the artist’s 
permission. 

Adding a popular 
song to a 

film can cost 
thousands of 

pounds. 

Sounds like? 

STOP! DON’T LOOK... LISTEN

sounds the 
characters can 
hear (Diegetic). 
........................................
........................................
........................................
........................................
........................................
.......................................

sounds only the 
Audience can hear 
(Non-Diegetic). 
........................................
........................................
........................................
........................................
........................................
.......................................

Track Name: .................................................................................. Artist: ..........................................................................................What will this track add to your story? ...................................................................................................................................................... ................................................................................................... 

Track Name: .............
...............

....

...............
...............

...............
..... 

Artist: .......
...............

...............
...

...............
...............

...............
.....

What will this track add to your story?

 ..............
...............

...............
.....

...............
...............

...............
.....

...............
...............

...............
..... 

...............
...............

...............
.....

...............
...............

...............
....

1.............................................................

2.............................................................

3.............................................................

4.............................................................

5.............................................................

Soundtrack

Fact! 

Wherever you are, close your eyes and 
think about every sound you hear. 

Listen for background noises, like 
footsteps, cars driving outside and 
distant conversations. 

Combined, these noises create the 
ambient (atmospheric) sound of your 
current setting. 

List all the sounds you heard. 

characters never 
hear their own 

theme tune 

Fun Fact! 
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Choose a scene from your story and list three 
sound effects you will need to create or record.

Scene: ..................................................................

 
 
 

It’s not always possible to record all of the sounds for a film whilst shooting it. 
Many sounds, including all those for animation and games, get added later. 

Object:

Object:

Object:

our squeaky 
garden gate

will become the Sound of:
A creaky old dungeon door slowly opening to 
let the hero enter.

will become the Sound of:
............................................................................
.........................................................................

will become the Sound of:
............................................................................
..........................................................................

Your phone’s 
microphone 

perfectly captures 
sounds that can be 
dropped into the 

story.

Sound recording 

Think of how you can create the sounds you need 
with everyday objects. Have a go and experiment!

Have a go 
at capturing 
some sounds 
for your film. 

Remember to listen 
out for exciting 
sounds. You can 
record them and start 
to build a collection 
for future projects.

Have a play around with household items. a quick search 
for “Foley” online will give you loads of great ideas. 

Optional research task:  
How did they make the lightsaber 
sound in Star Wars?

 FOLEY 

Sound effects 

Viking Invasion at Kilkeel Festival (1963) Digital Film Archive  
www.digitalfilmarchive.net

Scan the QR code to view the 
silent film, Viking Invasion at 
Kilkeel Festival. 
Think of all the sounds that 
were not captured.

Viking Invasion!
Watch the film again. Write down what you 
would expect to hear for the three types 
of sound below. 

Ambient (atmospheric): Eg The wind.

..............................................................................................

.............................................................................................

..........................................................................................
Dialogue:  

............................................................................................

...........................................................................................

.........................................................................................
Sound effects: 

..........................................................................................

.........................................................................................

....................................................................................... 

1..............................................................

2..............................................................

3..............................................................

Foley is used in post-production  
to add sounds that weren’t captured 
during filming. 

It uses every day objects to create the 
sounds, like walking on Cornflakes to 
mimic the sound of footsteps on snow. 

Have a go with these Foley techniques.

•	   Twist and Snap some celery for the 
sound of breaking bones.

•	   Quickly open and close an umbrella 
repeatedly for the noise of a bat’s wings.

•	  Squeeze cooked, cool pasta in your  
hands to create the squelch of a 
monster’s movements.

Foley video
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Shot Types 

			 

The director works with a camera operator to record each film scene. They are always inventing new ways 
to trick an audience for cinematic effect. Before filming begins, you can plan to do the same. Move the camera 
around your subject and see if you can make your shots more exciting. Here are some top tips!Camera

A shot from far away, showing the 
setting. Good for opening scenes.

Extreme long/wide shot

Shows the body from head to toe. 
Good for introducing a character. 

long shot

Shows the character from the waist 
to the top of the head. Used for 
facial expressions in combination 
with body language

MID SHOT

When an object or body part fills 
the frame. Used to draw attention 
to something or build suspense.

Extreme Close up 

Shows the characters from the 
shoulders to the top of the head 
revealing their emotions. 

Close up 

Youth-made film A Soft Touch © Into Film Youth-made film Dear Tom © Into Film Supa Modo © Into Film Youth-made film Dear Mitch © Into Film Youth-made film The Art of Parkinson’s © Into Film

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

......................................................................................................

Create a short scene from the images below by numbering the boxes and rearranging these shots. 
Write a brief descriptive sentence for each image in your chosen order to create a narrative. You can add one final image to create your ending. 

It’s not just the camera shots that help tell the story; the sequence of your images can dramatically affect how your audience follows the story.

Camera video

Shot Sequence 
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A storyboard is a collection of sketches, created by a storyboard artist to visually plan how  
to film the story. The director uses the storyboard to guide them as they film each scene. 

Pick one critical part of your story and draw the scene out. Think about which camera 
shots would work best. Use the lined boxes to write some notes for each shot.

Storyboard 
Storyboard video
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Item description cost TOTAL

Catering Picking up sandwiches daily And only provide tea, coffee and plain biscuits £20

Script

Actors

Director  

Special effects

locations

costumes

Props

Music

Total £100,000

Product Placement +20,000

Films can be made as 
cheaply or as expensively 
as you like. With some 
help from friends you can 
make a movie for almost 
nothing.  

Compare these two 
example film budgets and 
think about how you 
would spend  
your money if you were 
making your film.

* * * * * * * * * * * * * * * * * * * * * * * *  RECEIPT
* * * * * * * * * * * * * * * * * * * * * * * *

* * * * * * * * * * * * * * * * * * * * * * * *THANK YOU!

Small Budget - 
Local

Lesser known actors � £10,000Local location � £10,000Picking up sandwiches daily � £1,000Props department � £5,000First time director � £8,000New Script �
£10,000

Local promotion � £5,000Sound crew � £15,000Camera crew � £30,000

£94,000

Production 

Budget product placement 

Lots of companies pay to have their logo 
or products feature in films. 

Why do you think James Bond drives an 
Aston Martin, or that Marty McFly wears 
Nike trainers in Back to the Future? 

Which products would you be willing  
to place in your film for an extra  
£20,000 for your budget?

 
Think carefully about the  
type of companies you can  
have in your film, and don’t 
forget your audience.

I would place a ....................................................... 

in my story for £20,000

I wouldn’t have a ....................................................... 

product in my story because ................................

..............................................................................................

			   ...........................................................

			   ...........................................................

The budget for a film is arranged by the film’s producer. For big budget 
films, it can be a balancing act between lots of competing demands like 
cast and crew fees, costumes, equipment, locations etc. 

 
When producing a film, you must decide 
what’s important and make decisions on 
the budget. 

Imagine you have been given £100,000 to 
make your film. 

Are you going to spend it all on amazing 
but expensive Hollywood actors? Or save 
it for incredible CGI monsters? 

Before you get carried away, don’t 
forget to cover the basics! You’ll need 
a camera, sound and lighting crew, and 
some catering!

* * * * * * * * * * * * * * * * * * * * * * * *  
RECEIPT

* * * * * * * * * * * * * * * * * * * * * * * *

Big Budget - 

Hollywood

* * * * * * * * * * * * * * * * * * * * * * * *

THANK YOU!

Hollywood actors � £500,000  

(per actor x 6)
New York City location � £80,000

Catering for cast and crew � £15,000

CGI visual effects � £40,000

Director � £80,000

Well-recognised script  
(from a franchise like Marvel) 

� £50,000

International promotion � £25,000

Famous songs on soundtrack � £45,000

Costumes	�  £30,000

£3,365,000
 

Back To The Future Part II © UNIVERSAL

Show me the money!

Now that you know how to create and spend money for a film, use  
this budget breakdown to allocate your £100,000 across the key areas.

The most 
expensive film 
made to date 
is Pirates of 

the Caribbean: 
On Stranger 
Tides, with 
a whopping 
budget of 

$378.5 million. 

Fun Fact! 

Pirates of the  

Caribbean On  

Stranger Tides  

© DISNEY
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*

Turning Red © Disney
* Tagline answers on page 20.

Ju
ra

ss
ic

 P
ar

k 
©

 U
N

IV
E

R
SA

L
Tagline 

Consider your audience Press Junket

Press Junkets are promotional events where reporters 
from different newspapers, magazines and shows can come 
along and interview the director and cast of new films. 

Here are some questions that are asked at junkets. Why not 
act it out and record it with a friend.

What is the story about? 

...................................................................................................................................................

...................................................................................................................................................

................................................................................................................................................... 

Why should anyone come to see it? 

...................................................................................................................................................

...................................................................................................................................................

................................................................................................................................................... 
 

Who would enjoy the story? 

...................................................................................................................................................

...................................................................................................................................................

................................................................................................................................................... 
  
What makes this story stand out? 

...................................................................................................................................................

...................................................................................................................................................

...................................................................................................................................................

Who did you enjoy working with on the story? 

...................................................................................................................................................

...................................................................................................................................................

................................................................................................................................................... 

if you are recording your 
junket, remember to put your 
film poster behind you!
(Page 20) 

Think about who your film is for.  
Children, teenagers, or adults?  
Perhaps it’s a family friendly film.

My audience:

................................................................................

Whoever the audience is, if you want  
your film to be shown in the cinema,  
it needs to have a BBFC rating.

What rating should your film have?

‘may the odds be ever in your favour.’  

.............................................................................................................................. 

‘Who ya gonna call?’ 

..............................................................................................................................

‘We scare because we care.’ 

..............................................................................................................................

Maleficent © DISNEY

Create a tagline for your story.

.................................................................................................................................................

.................................................................................................................................................

................................................................................................................................................

A tagline appears on a movie poster 
and helps tease an audience’s interest 
by building suspense for the story. Take 
a look at the poster examples. 

Have a go at guessing what film 
posters these taglines are from.*

An Adventure  
65 Million Years  
In The Making.

Don’t believe  

the fairy tale

Growing 
Up is a 
Beast.

Once a film is made, it’s important that it is promoted so that people know that it is in the cinema for them 
to go and see. A whole team of marketing people take care of different parts of a film’s promotion.sell your story 

My film will be rated: .............
 

Because..........................................

...........................................................

...........................................................

Check out some of our  
Into Film press Junket  
interviews on You Tube
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Get the camera up close 

to toy cars. Make it more 

realistic by cutting between 

them and close ups of your 

actor behind the steering 

wheel of a real car. 

Fast and Fake it!

You’ll find loads of videos 
and tutorials for cool camera 
tricks online. Have a look and 
see what other exciting shots 
you can create. 

What other interesting ways  
can you move the camera in your film?  

............................................................................................................... 

............................................................................................................... 

..............................................................................................................

............................................................................................................

How could you use a fun shot 

like this to enhance a scene in 

your film? 

...................................................................

..................................................................

..................................................................

...................................................................

.................

Top tip! 
Prop your camera on 
a wheeled chair or 
skateboard to capture 
a smooth tracking shot. 
you can even stick your 
phone in a roller skate! 

Raid your old toybox 
for buildings, figures 
and vehicles, to create 
exciting establishing 
shots.

don’t worry about having great 
equipment, just get started with 
whatever you have at hand. 

What do you have around the house or could pick up in a charity shop?

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

...................................................................................

Props list
Toy box treasure

Camera Tricks 
so you’ve got your story and film planned, now go film it and here’s some camera tricks. Think about your story. 
What scenes could be made visually exciting with some camera tricks? You don’t need a big budget or expensive equipment.  
All you need is a camera/phone and your creativity. Here are some top tips for inspiration.

think of a camera shot that would be amazing in your 

film. Sketch it out and think about how you can capture it.

My cool Shot

Online Research

How could you use a trick like this to 
enhance a scene in your film? 

..................................................................................................

..................................................................................................

..................................................................................................

..................................................................................................

............

Feature film 
SEARCHING 
FOR SUGAR 
MAN was 

partly 
shot on an 

iPhone.

Fun Fact! 
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